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INTRODUCTION  and  A  THANK  YOU  
ACKNOWLEDGEMENT of COUNTRY

amplifyCBR in Action

WE ARE COMMERCIAL MEDIA OWNERS and OPERATORS
Who (and What) is amplifyCBR ?

PARTNERSHIP - CANBERRA REGION TOURISM ADVISORY FORUM
Learn from Organisations and Operators within Our Region  



OBJECTIVES  and  AREAS
SHARE INFORMATION and IDEAS

MEDIA and COMMERCIAL MEDIA SPECIFICIALLY

THE MEDIA LANDSCAPE – ESTABLISHED and NEW MEDIA PLATFORMS

OUR FOCUS AREA of AUDIO

EXAMPLES of TRAVEL/TOURISM/VISITOR-ECONOMY CAMPAIGNS

SOCIAL MEDIA (& BROADER DIGITAL) – HOW WE AIM to USE IT



MEDIA  and  COMMERCIAL  MEDIA
MEDIA

Consumers of media and commercial partners of media.

COMMERCIAL MEDIA
The misconception of merely ads / sponsorships à hired guns.

SIMILARITIES in CHARACTERISTICS to TRAVEL & TOURISM OPERATORS
The underlying people proposition with a service provision.
Seasonal and fluctuating demand patterns.
Strict inventory capacities – inventory that is expirable.
Regulatory and licence obligations.
Changes in commercial booking patterns.



For MARKETERS

Assessing 
Suitability    

and Fit

Understanding 
the Challenges

or 
Opportunities

Tailoring a
Marketing  

and Comms. 
Plan



For MARKETERS

Core Proposition of Access to Audience

Entertain or Inform                                 
ENGAGE to TARGET an ACTION



For MARKETERS



The  MEDIA  LANDSCAPE

Watch

Listen

Read

Access

Play



Source: https://wearesocial.com/au/blog/2022/02/digital-2022-australia-online-like-never-before/



Source: Deloitte Media Consumer Survey 2022



Broader than Radio

For the Marketer…
Access to Audience
Actively Engaging à Action 

From a Travel & Tourism View…
The Experience Industry
Not the Commodity Industry



Source: Edison Research for CRA – Infinite Dial 2022

MORE WAYS to CONSUME
LIVE or ON-DEMAND

AUDIO USE TRENDING +11%

THE ABILITY to BOTH ACCESS
BROAD REACH

NICHE TARGETING

AUDIO / DIGITAL / SOCIAL
COMBINED



FOR  the  TRAVEL & TOURISM  MARKETER…

Access 
Audience to 

Engage and to 
Create Action



FOR  the  TRAVEL & TOURISM  MARKETER…

Access 
Audience to 

Engage and to 
Create Action

A  LOCAL  PERSPECTIVE…

WHETHER  IT  IS  OUR  MEDIA  ORGANISATION  or  OTHERS…

A  FOCUS  on  the  CLOSEST  MARKET… 
The  CANBERRA  REGION



SOCIAL  & DIGITAL  - OUR  USE  of  PLATFORMS
THE WHY?
Access to Our Audience with an Aim to Engage
The Opportunity to Broaden a Campaign 

THE HOW?
Summarise Our Content Onto Socials
Bespoke Multi-Platform Content
Drive Audience from Socials

AN ECOSYSTEM
Socials / Podcasts
On-Demand Content



WE MIRROR THE INTENTIONS of THE MARKETERS…

Source à Secure à Maintain à Develop     AUDIENCE
(Our Product/Service/Customers)

Source à Secure à Maintain à Develop     COMM. PARTNERS
(Our Paying Customers)

OUR KEY PREMISES with SOCIAL MEDIA 
In Addition to… Not Instead of…
Broadens and Supplements Rather than Replaces
Provides a Specific Niche, a Dedicated Purpose

SOCIAL  & DIGITAL  - OUR  USE  of  PLATFORMS



CORE  PROPOSITION

Access to Audience

ENGAGE to TARGET an ACTION



QUESTIONS ?

Thank You…




