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COMMUNITY VIEWS
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THE 2030 VISITOR ECONOMY
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BY THE END OF 2030, THE VISITOR ECONOMY WILL BE
WORTH $4 BILLION AND 22,750 TOURISM JOBS




MISSION 01
Develop our city as a global
destination




MISSION 02 5.
Promote Canberra’s strengths and
celebrate our distinct character
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Visitor economy targets

The success of this strategy depends on more than economic growth.
There are four targets that measure our future success, aligned to the
four key tenets of our visitor economy.

Success Baseline Interim 2030
Measure goal (2025) target
Economy Growth in the National Visitor S1.7 billion $3.1 billion $4.0 billion*
size of the visitor Survey (NVS) and (in the year
economy, as International Visitor ending June
measured by Survey (IVS) — 2022)
domestic and Tourism Research
intemational visitor  Ajstralia
expenditure ($)
Community Maintzin VisitCanberra 87% believe 8% 87%
perception of local sentiment tourism has
tourism’s positive research a pasitive
impact on impacton
Canberra Canberra
Place Increase perception  VisitCanberra 47% 49% 52%
that there is market and (Jul 2022
always something campaign
happeningin evaluation
Canberra (%
agreement among
key domestic
markets)
Visitor Maintzin visitor Industry and Baselineto  Maintain Maintain
satisfaction with commissioned be set baseline baseline
the destination research




THRIVE 2030 ALIGNMENT

* WORKFORCE AND SKILLS
* AVIATION

* SUSTAINABILITY

* DATA AND INSIGHTS

* INDIGENOUS TOURISM
* ACCESSIBLE TOURISM

* TOURISM IN NATIONAL PARKS



How to get
involved

As a stakeholder of the ACT visitor
economy, there are a number of ways
to get involved and play an active part
achieving our missions to 2030.

Support local industry
groups

/? Attend meetings, reach out
to local industry bodies, and

attend the industry’s annual
conference.

!~ Contribute to destination
@‘ promotion
Be part of the community
that promotes our
destination, by sharing
and advocating across key
platforms, including through

VisitCanberra's IndustryLink
newsletter and social media.

| Ensure your business can
| ﬁ be promoted

t Sign onto the Australian
Tourism Data Warehouse,
connect with the Canberra
Region Visitor Centre and
their BookEasy platform,
join the business hub, and
feature any new tourism
product on VisitCanberra's
Hot List.
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Applications open
25 November 2022

2022-23
TOURISM
COOPERATIVE
MARKETING
FUND
GUIDELINES

APPLICATIONS NOW OPEN

THE TOURISM COOPERATIVE MARKETING FUND

APPLICATIONS CLOSE AT 5PM ON 22 JANUARY 2023

FOR GUIDELINES AND FAQS:

https://tourism.act.gov.au/funding/tourism-
cooperative-marketing-fund/

OR CONTACT:

Garrett.Tyler-Parker@act.gov.au


https://tourism.act.gov.au/funding/tourism-cooperative-marketing-fund/
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